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I.
COURSE DESCRIPTION:

In this course students will gain competencies in the concepts and techniques of attracting and hosting guests in outdoor recreational facilities, such as parks, lodges and resorts.  Students will work in teams to research the needs of identified sectors of the recreating public and prepare hospitality and promotion plans, including brochures, which are needed to successfully operate a tourism business.  Students will develop skills required to function as a tourism entrepreneur and worker in a partnership agency (e.g. travel agency/counselor).

Students will also become competent in a variety of related facets of the tourism industry such as use of the Internet, telephone etiquette, image, consumer research, marketing and promotion, and finally evaluating existing tourism plans and products.

II.
LEARNING OUTCOMES AND ELEMENTS OF THE PERFORMANCE:




Upon successful completion of this course, the student will demonstrate the ability to:




1.
Function as a member of a Team 





Potential Elements of the Performance:

· work in a complimentary fashion with other students

· gather agreed-upon inputs by visiting local entrepreneurs using Internet, conducting research in libraries, etc.

· submit materials by due date

· communicate value of data gathered to Team members and class

· present draft report components in seminars

· prepare a draft Hospitality and Promotion Plan and brochure for discussion with fellow students.

This learning outcome will constitute 25% of the course’s grade.



2.
Prepare a Team Hospitality and Promotion Plan, including a Brochure for presentation to fellow students in seminars.





Potential Elements of the Performance:

· develop plan structure (e.g. Mission or Objectives, Strategies, Evaluation, etc.)

· develop profile of selected tourist clients

· create awareness of need for sub-profiles based on cultural differentiation, for example

· outline factors in marketing communication

· create a computerized questionnaire (i.e. survey)

· develop a set of instructions for an interviewer to conduct the survey

· implement survey

· prepare a report of findings for discussion with Team and fellow students

· incorporate results of survey and other market research into draft Plan

· prepare draft Brochure

· present Team draft Plan and Brochure to fellow students.

This learning outcome will constitute 50% of the course’s grade.



3.
Use the Internet to gather information on all aspects of the Hospitality and Promotion Sector.





Potential Elements of the Performance:

· contact tourism entrepreneurs, promoters

· conduct survey, where possible, using Internet.  (It may be necessary to contact some sources via traditional means.)

· collect other relevant data for inclusion in draft Plan

· submit input to Team for discussion and inclusion in draft Plan/Brochure

· present (as a member of a Team) information to fellow students

· report on the value of the Internet as a medium for gathering tourism planning information


This learning outcome will constitute 15% of the course’s grade.




4.
Recognize the key elements of Hospitality and Promotion.





Potential Elements of the Performance:

· communicate proper customer service (e.g. telephone etiquette, provision of clear and accurate information, handling complaints, listening skills, etc.)

· create awareness of special needs, cultural differentiation, etc.

· provide constructive criticism of a variety of current materials (i.e. Brochures)

· communicate “do’s” and “don’ts” of customer service to fellow students


This learning outcome will constitute 10% of the course’s grade.

III.
TOPICS:




1.
What Hospitality and Promotion means.


2.
Research methodologies and techniques.


3.
Identifying clients.


4.
Components of a Plan, Brochure.


5.
Promotional Tools.


6.
Creating, operating and “growing” a business.


7.
Effective communications.


8.
Working as a Team.


9.
Actual Case Studies.

IV.
REQUIRED RESOURCES/TEXTS/MATERIALS:

· Background materials will be supplied or gathered by students.

V.
EVALUATION PROCESS/GRADING SYSTEM:

Due dates for assignments will be clearly indicated when they are handed out.  Penalties will apply for late submissions.

1. Team Projects:
a)  Hospitality and Promotion Plan                                            25%
b)  Hospitality and Promotion Brochure (*design only)              20%
c)  Seminar Presentations                                                         30%


2.   Individual Effort:
     a)  Quizzes/reports, based on classroom sessions                   15%
     b)  Classroom participation.                                                       10%
     TOTAL:                                                                                    100%

*NOTE: It is expected that Teams will create the actual Brochure in NRT230-3 “Computer Applications in Outdoor Recreation”.
 


The following semester grades will be assigned to students in postsecondary courses:


Grade
Definition
Grade Point Equivalent


A+
90 - 100%
4.00


A
80 - 89%
3.75


B
70 - 79%
3.00


C
60 - 69%
2.00


R (Repeat)
59% or below
0.00


CR (Credit)
Credit for diploma requirements has been awarded.



S
Satisfactory achievement in field placement or non-graded subject areas.



X
A temporary grade.  This is used in limited situations with extenuating circumstances giving a student additional time to complete the requirements for a course (see Policies & Procedures Manual – Deferred Grades and Make-up).



NR
Grade not reported to Registrar's office.  This is used to facilitate transcript preparation when, for extenuating circumstances, it has been impossible for the faculty member to report grades.


VI.
SPECIAL NOTES:




Special Needs:

If you are a student with special needs (e.g. physical limitations, visual impairments, hearing impairments, or learning disabilities), you are encouraged to discuss required accommodations with your instructor and/or the Special Needs office.  Visit Room E1204 or call Extension 493, 717, or 491 so that support services can be arranged for you.




Retention of course outlines:

It is the responsibility of the student to retain all course outlines for possible future use in acquiring advanced standing at other postsecondary institutions.




Plagiarism

Students should refer to the definition of “academic dishonesty” in Student Rights and Responsibilities.  Students who engage in “academic dishonesty” will receive an automatic failure for that submission and/or such other penalty, up to and including expulsion from the course, as may be decided by the professor.  In order to protect students from inadvertent plagiarism, to protect the copyright of the material referenced, and to credit the author of the material, it is the policy of the department to employ a documentation format for referencing source material.




The Professor reserves the right to change the information contained in this course outline depending on the needs of the learner and the availability of resources.




Substitute course information is available in the Registrar's office.



VII.
PRIOR LEARNING ASSESSMENT:




Students who wish to apply for advanced credit in the course should consult the instructor.  Credit for prior learning will be given upon successful completion of the following:




VIII.
DIRECT CREDIT TRANSFERS:

Students who wish to apply for direct credit transfer (advanced standing) should obtain a direct credit transfer form from the Dean’s secretary.  Students will be required to provide a transcript and course outline related to the course in question.

